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Explain in detail the stages involved in the consumer
buying process.
OR
(a) Explain various consumer buying roles with an
example.

(b) Explain various types of buying decisions.

Discuss the impact of personality and values and lifestyles
on consumer behaviour.
OR
(@) What is learning ? Discuss the components of
learning.
(b) Discuss briefly the strategies used by marketers for

changing the attitudes of consumers.

What is opinion leadership ? Discuss in detail the characteristics

of opinion leaders and explain the relationship between opinion
leadership and a firm's promotional strategy.

OR
Explain the consumer adoption process and the barriers to

the adoption of an innovation.

What is a model ? What is the need for marketers to examine

various models of consumer behaviour and which are the main
ones ?

OR
Explain the impact of information technology on consumer

behaviour.
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